QRi d Sponsorship Opportunities
Vel W OO 27" Annual Hospice Charity Event
FOUNDATION presented by Riverwood Foundation

Listed below are opportunities for you to become a generous sponsor of the 2010 Hospice Charity
Event on July 11" at Ruttger’s Bay Lake Lodge. All sponsorships will provide exposure for
your business to over 220 participants at the event, as well as exposure to thousands of local
residents and visitors via our newspaper, radio, and print advertising. We would also welcome the
chance to tailor a custom sponsorship for your organization.

Registration Sponsor. ... $1750
e Sign, Brochure, Poster at registration table.
® 4 Person Golf Tournament Team & Dinner.

Goodie Bag Sponsor.......cooivviiiiiiiiiiii $900
®  Your Logo on outside of every participant bag.
® 4 person Golf Tournament Team & Dinner.

GOIf TOWEL SPONSOL. .......iitiitiitiitiitiiit i $1000
® Golf Towel with your logo imprinted.
® 4 Person Golf Tournament Team & Dinner.

Decoration SPONSOr. ... ....o.uiiiii i e $300
® Sign with your logo or name.

Dessert NapKin SPOmnSOrL. ....ovueiiiiiiitiiiiiitiiiiitiieiieiiteiene e $750
®*  Your Logo or name on 200+ beverage napkins at event.
® Sign with your logo at dessert table at Hospice Dinner.

Silent AUCtioON SPOMSOL. .. ...oouiiiii i $600
® Logo on every bid sheet..

GOlf Ball SPONSOL. ... ..ottt ettt $850
® Logo on every golf ball in goodie bags.

Lunch Spomnsor..... ... $750
® Logo placed on all lunches.

Doort Prize SPonSor.........cviiiiiiiiiiiiiiiiiiiiiiiiiiii e $250-$500
® Sign with company logo or name.

Tee & Green SPONSOLS. .....couvtiitiiuiiutin it e e $150
® Sign at Tee Box or Green.

Volunteer SPOMNSOL. ... ... ittt et $300

® Signage with company logo or name.

Hole in One SPonsOor. ........ccvviiiiiiiiiiiiii i $300-$400
e Sign at Green.

Team SPONSOL......oo.iiiii i $500
® 4 Person Golf Tournament Team & Dinnet.

Cash Sponsor

® Donation of cash will be used to underwrite miscellaneous costs for 2010
Hospice Charity Event presented by Riverwood Foundation.

All sponsors will be recognized the night of the event, and in
pre-event and post-event marketing, promotional, and media materials
including the event program, newspaper, print & radio advertising.



